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THIS MONTH IN PR/MARKETING HISTORY BY JEFF RODRIGUEZ

An irreverent look at the people and events that keep us up at night

[This column reflects the author’s views and is not intended to represent Greater
Fort Worth PRSA.]

Ain’t No Way to Treat a Lady
The Political Rally that Started a Major
Movement — and an Enduring Backlash

“If you can’t stand the heat,” the old saying goes, “get out of the kitchen.”
But sometimes it works the other way: People tell you to get back in the
kitchen.

That happened Aug. 26, 1970, when thousands of women participated in
the Women’s Strike for Equality, held to commemorate the passing of the
Nineteenth Amendment.

Leading the charge was Betty Friedan, who wrote the bestseller “The
Feminine Mystique,” which everyone remembers as the first installment of
the X-Men series, and was president of NOW, which apparently no one
remembers.

It’s worth noting that while we had come a long way, baby, by 1970, we still
had further to go. In many states, women could not independently own
property or obtain a credit card, and it was legal to deny women admission
to law school and refuse to hire women with pre-school age children. Some
states did not allow women to serve on a jury.

But while women may have been considered socially inferior to men, they
were more than a match in wit: The protesters carried signs that declared,
“Hardhats for Soft Broads” and “Don’t Iron While the Strike is Hot.” Women
who worked for a New Orleans newspaper filled the Engagements section
with pictures of the men instead of the brides.  

Thousands of women rallied in New York and several other cities. It was an
impressive effort, even if some in the media scoffed. ABC reporter Howard
K. Smith criticized the protest, maintaining that women had no evidence to
support their grievances. A newspaper columnist called the strike “a day of
infamy and shame” and urged people to wear black armbands to mourn “the
death of femininity.”

The New York Times, noting that Friedan had arrived late for the rally, ran
the headline "Leading Feminist Puts Hairdo Before Strike" and discussed
her clothing and her hair. CBS News anchor Eric Sevareid compared the
feminist movement to an infectious disease, describing the protesters as “a
band of braless bubbleheads.”

On the other hand, President Nixon — yes, him — issued a proclamation in
support of the suffrage anniversary. Time magazine praised the feminists for
their “tolerance and humor,” adding that “they probably won new support
and undoubtedly new awareness.” 

And in St. Louis, where a smaller rally took place, the Post-Dispatch gave a
relatively balanced account, including quoting a reporter who was heard
telling the protesters, “Look, if there were any good-looking chicks in
Russia, I bet the news media would take their picture.”

The success of the strike probably depends on which direction you’re
facing. Most scholars say it brought meaningful attention to women’s
equality, resulting in what came to be known as the “second wave” of
feminism, with Women’s Equality Day and the push for the Equal Rights
Amendment.

But today, most people probably think feminism’s “second wave” is a
hairstyle. And many a successful woman most decidedly does not identify
as a feminist, including Lady Gaga, Taylor Swift and Sandra Day
O’Connor. The singer Bjork, explaining her opposition to the label, said,
“For my generation, it's important to do things instead of just complaining.”

So now you know: The feminist movement was just one big complaint-a-
palooza organized by, as they were described, “Communists and wild
lesbians.”

Which just goes to show that while a great PR campaign starts with careful
planning, in some ways the campaign never really ends.
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J.O. president Jennifer Henderson, left; Sarah Schimpff, PR account executive at
the agency; and Royalyn Reid, president and CEO of Consumer & Market Insights

The Fort Worth Transportation Authority has awarded J.O. a contract to support
ongoing and future marketing and advertising. The agency will do strategic
marketing, digital advertising, mobile application development and a rebranding for
the Transit Master Plan, while its Dallas-based subcontractor, Consumer & Market
Insights, will conduct market research. J.O. recently executed an FWTA campaign
to promote expanded service in North Fort Worth. 

SPJ enthusiasts Janet Neff and Johnell Kelley remind that the annual shrimp boil benefiting
the Amy E. Shewbart Foundation will be Saturday, Sept. 30, on the lawn at the UNT Health
Science Center, 3634 Bunting Ave. In addition to copious quantities of shrimp, expect
barbecue, margaritas and beer, a children’s area, plus a live auction, plus a silent auction, plus
live music from Sonny Burgess and Jolie Holliday and the Sensational 88’s Band. More info:
817-723-3771. These pictures are from last year, but the vibe hasn’t changed! Amy Shewbart
died at age 30, leaving behind a son, Zachary, and a high school sweetheart and husband,
Jason. The foundation exists to improve the health and well-being of infants, children and
adolescents in the Metroplex, including those helped by Mothers’ Milk Bank of North Texas and
Cook Children’s Child Life Zone.

Amy Shewbart

Janet Neff

Boiling
up a
good
time
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"There is no greater
agony than carrying
an untold story."
— Maya Angelou
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GET A JOB    

UTA Shorthorn ex Anna Gutierrez writes: “Come work with me in
Indianapolis!” SPJ headquarters is hiring a full-time education manager and
a part-time communications coordinator. Info. ... 

Epimed, a medical device manufacturing company based in Farmers
Branch, has openings for an entry-level content writer/customer service rep
and other positons. E- résumé to kjoiner@epimed.com. Info. ...

Wanted: Visual storyteller to bring hyperlocal news to life: Observer Media
Group, Sarasota, Fla. Writes UTA Shorthorn ex Laura Woodside:
“Awesome company.” ...

Interested in a “fun gig” in Dallas? “Come Work At D Magazine, We Need An
Online Arts Editor.” ...   

From UTA Shorthorn ex Samantha Shaddock: “Hey, hey, hey. CNBC is
adding a whole bunch of editorial positions.” ...

The University of Southern California’s Annenberg School of Journalism
offers a fixed-term, 12-month appointment working in its state-of-the-art Julie
Chen-Leslie Moonves and CBS Media Center, where students produce
content across all platforms. Fellows will teach students to apply solid
reporting and storytelling techniques in creating content for
http://www.uscannenbergmedia.com/ using videos, podcasts, live
newscasts, newsmagazine shows, multimedia projects, data visualizations
and native social media stories. Info. ...  

The Irving-based B2B digital marketing company MultiView seeks a content
marketing strategist. Info. ...

Take your photo skills to California. The Los Angeles Times seeks a photo
editor. Info.

=========================================================

PRESIDENT’S COLUMN   |   
Claire Bloxom Armstrong, Greater Fort Worth PRSA 

In our digital and omni-channel world, consumers have access to
information like never before. As a result, it has become more and more
difficult to get our messages heard, and we must work extra hard to keep up
with the triggers that attract an audience. If these triggers are pulled,
audiences will share our content, helping us spread the message, gain
traction, win customers and beat the competition.

The question of how to create engaging content is a hot topic in today’s
PR/communications marketplace. So hot that GFW PRSA asked the PR
team at Cook Children’s to address our chapter this month on its award-
winning campaigns focused on creating consumable content that gets
mission-driven results. 

In the meantime, here are six ways I’ve found success in creating content
that audiences respond to and share:

1. Create a challenge or contest. People love competition, and they
especially love to win anything free. 

2. Add visuals — photos, infographics, GIFs, videos — and they don't have
to be professionally produced. Google recently reported that video will
account for 74 percent of all internet traffic in 2017, so if you need proof,
there ya go. Bonus tip: Browse websites like iStockphoto and Stock Footage
for royalty-free stock images and videos that will add appeal.

3. Utilize influencers. Social media works because people tend to trust their
network more than companies. Hearing your message from a respected
voice adds instant credibility.

4. Ask questions. This may be the easiest way to generate audience
engagement and ongoing discussion.

5. Report on trends. Following trends is human nature. Research suggests
that people follow trends for many reasons, from "keeping up with the
Joneses” to peer acceptance. Whatever the reason, people crave
information on what is current and popular. Even better are cutting-edge
insights about what is just around the corner to keep your audience ahead of
the game and admired by their peers. Provide this information, and your
audience will devour your content and advocate your brand.

6. Provide information of value. Go by the 90/10 rule — 90 percent of
content should be information of value, with only 10 percent promotion.
Social media, at the end of the day, is social, and it’s crucial that there’s two-
way communication and you’re not just pushing information out. That’s what
a website is for.☺  

-----

OVER & OUT   |   John Dycus, Fort Worth SPJ 

SPJ Factoids: SPJ joined a coalition of other journalism organizations and
called on the White House to stop banning live video and audio use in the
daily press briefings. The letter states: "The role of the press in asking
questions and probing issues on behalf of the public is invaluable." ... Rhode
Island is poised to become the 13th state to adopt a "New Voices" press-
freedom law, guaranteeing student journalists and their advisers the right to
exercise freedom of speech and of the press in school-sponsored media. ...
SPJ joined another coalition of organizations to call for Congress to oppose
the Department of Defense's proposal to alter the Freedom of Information
Act in FY18's National Defense Authorization Act. The letter emphasizes that
any amendment to FOIA, especially an amendment of this scope, should be
approved by committees with jurisdiction over FOIA and FOIA-related
issues. ... This fall, Apple will provide basic podcasting analytics to creators.
For the first time, podcasters and advertisers will be able to see what people
are listening to and skipping over. (Here's what happened the last time audio
producers got better data.) ... A federal appeals court in Philadelphia ruled
that recording the police is protected under the First Amendment. One of the
lawyers said the court acknowledged that the “ability to record police is of
particular importance as it ensures that the public can hold government
officials accountable for misconduct."

Caught my eye. Preserving reef ecology by putting plastic in the ocean. ...
Scalable solar-powered desal system could supply water to homes and
towns. ... New technology quickly turns food waste into fuel. ... Researchers
create pollution-cleaning, 3D-printed sponge. ... Blood test for Alzheimer’s
shows 100% accuracy in early trials. ... Exploring a beautiful, 23-year-old
food forest in New Zealand (video). ... The hungry little bacterium that could
crush the plastic waste problem.

Closing words [with gratitude to Garrison Keillor and American Public
Media, a source for many of these public domain pearls]: "Harmony with
land is like harmony with a friend; you cannot cherish his right hand and
chop off his left." — conservationist/essayist Aldo Leopold ... "One of the
greatest gifts you can give anybody is the gift of your honest self. I also
believe that kids can spot a phony a mile away." — Fred Rogers ... "Playing
'bop' is like playing Scrabble with all the vowels missing." — Duke Ellington
... "Study nature, love nature, stay close to nature. It will never fail you." —
architect Frank Lloyd Wright to his students
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Brenna Jefferies
social media coordinator, Pavlov Agency

B.A., journalism/public relations/new media, Baylor University

GFW PRSA position: social media chair

residence: Fort Worth

childhood ambition Broadcast journalist.

first PR job Social media content curator at Toldyaa.

what you know now that you wish you’d known then Working
at an agency requires you to wear multiple hats — embrace it! 

best advice you ever received Be proactive. Go above and beyond the call of duty, and
always do so with a positive attitude. 

greatest professional or personal accomplishment I’m most proud of landing my first PR
job and being elected to PRSA’s board of officers within my first year of graduating college.

if you weren’t in PR... I’d be working on a film set. I minored in film and digital media at
Baylor. I love the fast-paced environment that both an agency and a film set have to offer. 

desired legacy I want to be remembered as someone who gave 100 percent to her career,
community and personal relationships.

when and why did you join PRSA? Although I’ve been involved with PRSA since August
2016, I officially joined in January 2017 because I wanted to be part of a community of
professionals I could learn from and who could help me grow in my career.

tell us about your hometown and what makes it cool I can’t say enough amazing things
about Fort Worth. The greatest part about my hometown is that it offers the best of both worlds
— a big city environment with a small town feel.

Hannah Lacamp
greater Fort Worth PrSA Member Spotlight

http://writersalmanac.org/newsletter/
http://writersalmanac.org/newsletter/
http://www.gizmag.com/pet-enzyme-plastic-waste/42262/?utm_source=Gizmag+Subscribers&utm_campaign=cf9b92c757-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-cf9b92c757-90112865
http://www.gizmag.com/pet-enzyme-plastic-waste/42262/?utm_source=Gizmag+Subscribers&utm_campaign=cf9b92c757-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-cf9b92c757-90112865
http://www.treehugger.com/corporate-responsibility/exploring-beautiful-23-year-old-food-forest-new-zealand-video.html#14813829853091&action=collapse_widget&id=0&data=
http://www.treehugger.com/corporate-responsibility/exploring-beautiful-23-year-old-food-forest-new-zealand-video.html#14813829853091&action=collapse_widget&id=0&data=
http://www.gizmag.com/blood-test-alzheimers-100-percent/43767/?utm_source=Gizmag+Subscribers&utm_campaign=5976c5cf27-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-5976c5cf27-90112865
http://www.gizmag.com/blood-test-alzheimers-100-percent/43767/?utm_source=Gizmag+Subscribers&utm_campaign=5976c5cf27-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-5976c5cf27-90112865
http://www.treehugger.com/clean-technology/researchers-create-pollution-cleaning-3d-printed-sponge.html
http://www.treehugger.com/clean-technology/researchers-create-pollution-cleaning-3d-printed-sponge.html
http://www.treehugger.com/clean-technology/new-technology-quickly-turns-food-waste-fuel.html
http://www.newatlas.com/scalable-solar-powered-desalination-system/50121/?utm_source=Gizmag+Subscribers&utm_campaign=2d59602636-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-2d59602636-90112865
http://www.newatlas.com/scalable-solar-powered-desalination-system/50121/?utm_source=Gizmag+Subscribers&utm_campaign=2d59602636-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-2d59602636-90112865
http://www.newatlas.com/synthetic-reefs-coralline-algae/50237/?utm_source=Gizmag+Subscribers&utm_campaign=6b3b82833b-UA-2235360-4&utm_medium=email&utm_term=0_65b67362bd-6b3b82833b-90112865
https://www.aclupa.org/news/2017/07/07/federal-appeals-court-rules-there-first-amendment-right-reco?utm_content=buffer0ee0d&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
https://www.aclupa.org/news/2017/07/07/federal-appeals-court-rules-there-first-amendment-right-reco?utm_content=buffer0ee0d&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
http://www.poynter.org/2017/u-s-court-of-appeals-sides-with-first-amendment-right-to-video-record-police/466076/?utm_source=All+Poynter+Subscribers&utm_campaign=182ed945a2-Afternoon_Headlines12_5_2014&utm_medium=email&utm_term=0_5372046825-182ed945a2
http://www.niemanlab.org/2017/07/heres-what-happened-the-last-time-audio-producers-got-better-data/
http://www.niemanlab.org/2017/07/heres-what-happened-the-last-time-audio-producers-got-better-data/
https://www.recode.net/2017/6/10/15774936/apple-podcast-analytics-wwdc
http://www.openthegovernment.org/sites/default/files/FOIA%20NDAA%20Letter%202017%206-26-17.pdf
http://www.openthegovernment.org/node/5539
http://www.openthegovernment.org/node/5539
http://www.openthegovernment.org/node/5539
http://www.splc.org/article/2017/07/rhode-island-passes-new-voices-legislation
http://www.splc.org/article/2017/07/rhode-island-passes-new-voices-legislation
https://pen.org/wp-content/uploads/2017/06/6-28-17-Trump-Daily-Briefing-Letter_FINAL2.pdf
https://pen.org/press-release/groups-call-white-house-permit-press-use-video-audio-daily-briefings/
https://pen.org/press-release/groups-call-white-house-permit-press-use-video-audio-daily-briefings/
https://pen.org/press-release/groups-call-white-house-permit-press-use-video-audio-daily-briefings/
mailto:john@xdycus.com
mailto:cba@pavlovagency.com
http://www.journalismjobs.com/1639098-photo-editor-los-angeles-times
http://www2.pcrecruiter.net/pcrbin/reg5.exe?r=vBJ9WhYBkbnFMPfluQ0dO6oOsefwM8%2BDIiWAzIAZPb13xusrTjiQpTuhmxo%3D&rid
https://usc.wd5.myworkdayjobs.com/en-US/ExternalUSCCareers/job/Los-Angeles-CA---University-Park-Campus/Newsroom-Specialist_REQ20041675
http://www.uscannenbergmedia.com/
http://www.nbcunicareers.com/search-results?search_type=advanced&location&keywords&business=CNBC&sub-business=CNBC+Digital&function&job-number
http://www.dmagazine.com/arts-entertainment/2017/07/come-work-at-d-magazine-we-need-an-online-arts-editor/
http://www.dmagazine.com/arts-entertainment/2017/07/come-work-at-d-magazine-we-need-an-online-arts-editor/
http://www.journalismjobs.com/job-listing/1638223
http://www.epimed.com
mailto:kjoiner@epimed.com
http://www.spj.org/employmentops.asp#1
http://www.jewellhousetribute.com/home.html
mailto:john@xdycus.com
http://www.theonion.com/
http://www.sej.org/
http://www.naja.com/
http://www.nlgja.org/
http://www.dfwhispanic.org/
http://www.aaja.org/
http://en.wikipedia.org/wiki/Main_Page
http://newslink.org/
http://www.britannica.com/
http://www.merriam-webster.com/
http://foift.org/
http://www.capitol.state.tx.us/
http://www.cjr.org/
http://www.people-press.org/
http://www.poynter.org/
http://www.rcfp.org/
http://www.ire.org/nicar/
http://www.ire.org/nicar/
http://www.cjog.net/
http://ire.org/
http://www.editorandpublisher.com/
http://www.publicintegrity.org/
http://www.theslot.com/
http://ethicsadvicelineforjournalists.org/
http://wilbers.com/
http://writers.com/
http://junketstudies.com/joomla/11-rules-of-writing/
http://www.texastribune.org/
https://www.americanprogress.org/
http://www.theamericanconservative.com/
http://www.newrepublic.com/
http://www.burntorangereport.com/
http://www.salon.com/
http://www.dmagazine.com/
http://frontburner.dmagazine.com/
http://www.villagevoice.com/
http://www.texasobserver.org/
http://www.drudgereport.com/
http://thehill.com/
http://www.dallasobserver.com/
http://www.texasmonthly.com/
http://fwbusinesspress.com/fwbp/
http://www.fwtx.com/
http://www.fwweekly.com/
http://www.dallasnews.com/
http://www.star-telegram.com/
http://www.dailykos.com/
http://abcnews.go.com/blogs/politics/the-note/
http://www.nbcdfw.com/
http://www.cnn.com/
http://www.wfaa.com/
http://dfw.cbslocal.com/
http://www.cbsnews.com/
http://abcnews.go.com/
http://www.usnews.com/
http://www.cato.org/
http://www.iht.com/
http://www.bloomberg.com/
http://www.smh.com.au/
http://www.newsweek.com/
http://www.csmonitor.com/
http://www.thenation.com/
http://www.bbc.com/news/
http://www.wsj.com/
http://time.com/
http://www.ft.com/home/us
http://www.latimes.com/
http://www.usatoday.com/
http://www.sfgate.com/
http://www.chicagotribune.com/
http://www.nytimes.com/
http://www.denverpost.com/
http://www.washingtonpost.com/
http://www.journalistexpress.com/
http://hosted.ap.org/dynamic/fronts/HOME?SITE=AP&SECTION=HOME
http://www.amazon.com/The-Concise-Guide-Copy-Editing/dp/0972993711/ref=pd_bxgy_b_img_y
http://www.amazon.com/Heads-You-Win-Headline-Caption/dp/0972993703/ref=sr_1_17?s=books&ie=UTF8&qid=1355281434&sr=1-17&keywords=larocque
http://www.amazon.com/Championship-Writing-Ways-Improve-Your/dp/0966517636/ref=sr_1_4?s=books&ie=UTF8&qid=1355281220&sr=1-4&keywords=larocque
http://www.amazon.com/Words-Insights-into-Work--Dont/dp/1933338202/ref=sr_1_4?ie=UTF8&qid=1424361347&sr=8-4&keywords=larocque+paula
http://www.amazon.com/Book-Writing-Ultimate-Guide-Well/dp/0989236706/ref=sr_1_1?ie=UTF8&qid=1424361347&sr=8-1&keywords=larocque+paula
http://www.amazon.com/Monkey-See-Ben-Gallagher-Mystery-ebook/dp/B00Q2GNN78/ref=sr_1_2?ie=UTF8&qid=1424361347&sr=8-2&keywords=larocque+paula
http://www.amazon.com/Chalk-Line-Gallagher-Mystery-Mysteries-ebook/dp/B00D6X6RSC/ref=sr_1_7?ie=UTF8&qid=1424361347&sr=8-7&keywords=larocque+paula
http://www.frostbank.com
http://www.haynesboone.com/
http://www.cowcatchermagazine.com/
 https://business.fortworthchamber.com/store/2015-media-directory

